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Job Interviewing Competency
Success Tip:  Honing your job interview skills will help you improve
your ability to accomplish your goals and objectives. Even those with
an innate ability to interview, or be interviewed, can benefit from
guidance, practice and increased confidence.

Think Track   Dallas, Texas   214.693.1716   www.ThinkTrack.com

THINK TRACK
Training & Coaching for small
and mid-size companies &
business leaders to improve
their ability to turn goals into
reality.  Focus is on Hiring,
Interviewing, Outplacement,
and Performance Management.

    June Coffee & Learn
Our next 60-minute
complementary  “Coffee &
Learn” Session is on
Thursday morning, June
6th, from 8:45 to 9:45.

      Executive and Leadership
 Coach Bennett Taylor will

present a 15-minute
briefing on effective
interviewing followed by
45 minutes for participant
questions and discussion.

This activity will be
valuable for any business
leader who wants to
improve their skill level for
interviewing  or being
interviewed.

The briefing will be held
at Think Track’s office
located directly across the
Central Expressway from
SMU at 6060 N. Central
Expy., Suite 500.

Text Think Track at
214.367.6432 or call
213.693.1716 to register
for this free event .

“Your brand is what people say about you when
you are not in the room” -  Jeff Bazos, Founder & CEO of Amazon
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How Powerful is Your Employer Brand?
Continued from page 1

A strategic approach to employer branding requires a strategic
perspective towards how your company attracts, engages, and
retains talent” says Brett Minchington, a global authority on
employer branding.  He suggests conducting an employer brand
audit and/or an employee experience mapping project to gain a clearer
perspective of how your company is perceived.

Minchington suggests your leaders answer the following questions to determine how evolved your
organization is in its approach to employer branding:

1.  Why would someone want to work for your company?

2.  Which managers know how to deliver the brand experience?

3.  What is the perception candidates have about your employer brand?

4.  What level of visibility do you have of your employees/talent pool?

5.  Do your employees recommend your company as a good place to work?

“

“Oftentimes, the lack of a robust assimilation process
leaves the new employee confused and disoriented”

Bill Conaty, former Sr. VP of HR at General Electric


